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Meet the Researchers
Welcome!

Victoria Rajshri



What is 
research?



Incredible Kai: Consumption Incredible Kai: Distribution

Overview

• What kids eat 
• What the government recommends kids 

eat
• What makes it tough (food insecurity, 

food access, lockdown)

• Advertising for unhealthy food and drink
• Advertising in kids neighbourhoods 
• Advertising on kids screens
• What YOU can do





Kiwi kids aren’t eating enough veg
Fruit and veg consumption tends to be lower among boys, and 
older children.



What the government recommends 
kids eat
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What makes it tough?



What is food distribution?



Advertising for unhealthy food and drink

What is advertising for food and drink?

What is advertising trying to get us to do?





Why unhealthy advertising matters

Our eating behaviors are influenced by our surroundings.

Unhealthy food and drink are those high in fat, salt and sugar.

If we see advertising around us all the time, it’s natural to think that its ok to 
eat unhealthy food/drink all the time. 

From dental caries to, mood swings, 
to poor sleep consuming unhealthy food 
and drink impacts our health. 



Obesity Action Coalition



Incredible Kai Distribution: Advertising in kids neighbourhoods

GSV – Dairy Study (500m around all primary schools in Auckland)

51% of advertisements were for unhealthy food or beverages, only 9% 
were for healthy products.
78 % of advertising was targeted directly to kids (Brien et al, 2022)

GSV – Bus Stops Study (500m all schools in Auckland)

64% of advertisements on bus shelters were for non-food items.

Of the advertisements that were for food and/or drink, 50% were 
unhealthy (Huang et al., 2020)



Where do the food/drink companies put their 
advertising?…..It’s not fair and it’s not equal

Compared to wealthy neighbourhoods, less 
well-off neighbourhoods in Auckland have:

• The majority of unhealthy food outlets, 
located closer to schools 

• >76% of all the unhealthy advertising 
• 78% of the advertising targeted specifically 

to kids 



Digital



Sport stars





Constant immersion in digital 
culture has exposed children 
and teens to a steady flow of 
marketing for fast foods, soft 
drinks, and other unhealthy 

products.

Fueled by predictions that the 
generation growing up in 

today’s digital media 
environment will consume 
even more video content

AI and machine 
learning are driving 

the growth of 
personalization and 
predictive targeting.

Many of the “kid-friendly” 
marketing operations do not 

differ substantially from those 
that are aimed at adults.

Digital marketing efforts can shape 
the preferences for unhealthy food 

and beverages.

Children and teens are 
particularly susceptible to 
influencer marketing, which 
taps into their psycho-social 
development.



Fast-food restaurants have 
invested in developing 

branded apps that help trigger 
increased sales, while also 

enabling greater data 
collection, personalization, 

loyalty programs other 

promotions.

Restaurants are also expanding to 
Internet-of-Things devices, such as 
Amazon’s Alexa and Google Home, 
to enable seamless voice-command 

requests to trigger fast-food 
purchases. Amazon technology now 
enables the voice of “Col. Sanders” 

of KFC to speak via Alexa to take 
additional orders.





Research looking at kids exposure to advertising for 
unhealthy food and drink

The problem is….. Advertising is everywhere & there are 
no government policies in Aotearoa sufficient to protect 
kids from unhealthy food and beverage marketing. 

For example, Hells Pizza Reading Challenge, Cadbury 
purple locker



It doesn’t have to be this way…

Geneva, Switzerland replaced all 
outdoor billboards with art

Grenoble, France removed all outdoor 
billboard advertising and replaced it 
with trees 

In London, UK all unhealthy food and 
drink advertising has been banned on 
all public transport

BEFORE  AFTER   



What do you want your neighbourhood 
to look like?

Imagine…

If adults took all the advertising for 
unhealthy food, fizzy, alcohol and 
gambling away….

What do you think your neighbourhood
would look like?

What would you like to see in your 
neighbourhoods instead?



What YOU can do

Look out for advertisements

Think

“What is the company behind this ad 
trying to get me to do/think/feel?.... 

What do they want to sell me?”

What do you and your friends want your 
neighbourhoods to be like?

If you don’t want unhealthy advertising in it, write a letter to 
your local council or MP and tell them!



In Summary…
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